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Advertising

Creativity

Advertising is driven by creativity. And creativity thrives
on the infinite variety of ideas. Ideas do not appear
out of thin air. Many people are involved in the creative

process and are ultimately responsible for the creative
output.
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Creativity

The client, who expresses exactly what is needed in

his briefing and also inspires his agency with the
specification, the consultants as the interface between
creation and client, and finally the creatives in the
advertising agency, from whom creative output is expected.
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A small request

Whenever one of the three players fails, creativity suffers.
That's why it's important to us that we all understand
what's at stake and how we can create an interplay
between ,client”, ,advisor” and the ,creativity” so that
creative performance becomes possible at all.
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Briefing

1. Write briefings that are enthusiastic.
Do not only tell us Clearly what you expect from us, but
inspire us with your brief. If you as a client are not fascinated

by the task, why xhould the agency be? We will be happy to
work out the task, the briefing, fogether with you.
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USP

2. Define the ,USP“

Sometimes the USP is considered outdated. And thus also
the Single-Minded-Proposition. But it is precisely this

this single-minded proposition that is the prerequisite for
developing great ideas.
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Reconciliation

3. Coordinate briefing and strategy before brainstorming.
Only if there is a consistent perception of the problem behind
the ideq, it can be checked afterwards whether the brilliant
idea also communicates what it is supposed to communicate.
a strategy that defines the goal, the target group, the

message and the benefit helps to agree in advance what the
communication should say.
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Creative pressure

4. Put us under creative pressure, not time pressure.
Challenge us precisely in those areas for which we are
»,made’. Demand new unusual and fresh strategies and
ldeas from us and also give us a little time to do so.
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Creative pressure

Because you usually have to fill the waste paper baskets to
generate a single top idea. As our client, you should not
only tolerate or expect creative excellence, you may
demand it from us with a cleare conscience!
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Review

5. Let us know what you think of our ideas.
Your briefing is the prerequisite for the development of
creative ideas. The more precisely you know what you
expect from us as your agency, the more targeted our
creatives can develop ambitious solutions.
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Thx!

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

Reichl und Partner Osterreich

Reichl und Partner Werbeagentur Gesellschaft m.b.H.

Sitz der Gesellschaft und Registergericht:

Linz FN 88702w,UID-Nr. ATU 23272802

Geschiiftsfithrung: Rainer Reichl, Helmut Raml, Michael Piber
Reichl und Partner Media

ist eine Unit derReichl und Partner Werbeagentur Gesellschaft mbH.
Reichl und Partner eMarketingGesellschaft m.b.H.

Sitz der Gesellschaft und Registergericht:

Wien FN 1980322, UID-Nr. ATU 50358900

Geschiftsfithrung: Rainer Scharinger, Matthias Reichl

Reichl und Partner PR Gesellschaft m.b.H.

Sitz der Gesellschaft und Registergericht:

Linz FN 220623x,UID-Nr. ATU 54401909

Geschiiftsfithrung: Daniela Strasser, Michael Obermeyr

Reichl und Partner Future ThinkingGesellschaft m.b.H.Sitz der
Gesellschaft und Registergericht: Linz FN 545266 m,UID-Nr.
ATU76210002Geschiftsfihrung: Matthias Reichl

A-1010 Wien, Franz-Josefs-Kai 47

Tel: +43 1 535 48 38, Fax: +43 1 535 48 38-12

A-4020 Linz, Promenade 25b
Tel.: +43 732 666 222 | Fax: +43 732 666 444

A-8020 Graz, Brickenkopfgasse 1/6
Tel.: +43316 23100 230

Advertising

Erlebnismarketing Werbeagentur GmbH
Sitz der Gesellschaft und Registergericht:
Wien FN 79331p,UID-Nr. ATU 22926305
Geschiftsfithrung: Hermann Gruber

A-1010 Wien, Opernring6

Tel: +43 1 535 48 39, Fax: +43 1 535 4839-18

SMC Social Media CommunicationsGmbH
Sitz der Gesellschaft und Registergericht:

Linz FN877022zUID-Nr. ATU23270207
Geschiftsfithrung: Petra Huber, Markus Huber
A-4020 Linz, Promenade25

Tel: +43 732 90 83 40
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ReichlundPartnerDeutschland
RuPWerbeagenturGmbH

Sitzder GesellschaftundRegistergericht: Miinchen
HRB 227627, UID-Nr. DE 282691182
Geschiftsfithrung: Rainer Reichl

D-81827 Munchen, WasserburgerLandstrale 264
Tel.: +49 89 122 34 521

Reichl und Partner Schweiz

Reichl und Partner Schweiz Werbeagentur Aktiengesellschaft
Sitz der Gesellschaft und Registergericht: Kanton Ziirich
CH-020.3.035.598-6

Geschiiftsfithrung: Rainer Reichl, Peter Marti
CH-8008Zurich,Forchstrasse280

Tel: +41 43 5510 155
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