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Facts & Figures
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REICHLUNDPARTNER

Established: September 1988

Team: 170 specialists, no freelancers

Locations: Vienna, Linz, Graz, Munich, Zurich, Zagreb
Awards: Cannes Lions, German Design Award, EADC ...
Equivalent Billing: 109,3 Mio. Euro

Today: one of the most powerful agencies in Austria
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REICHLUNDPARTNER

Our value proposition to customers:

"We sustainably strengthen our
customers' competitiveness
Through inspiration, innovation

and creativity.'

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

Our value proposition to employees:

"We offer our
creative and knowledge workers
the best jobs

INn our branche.”
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REICHLUNDPARTNER

Qur Credo:

We develop innovative ideas and strategies
that are interesting for the target group,
fit the company and the brand,
are playable across all communication channels
and are good for several years.
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REICHLUNDPARTNER

Our clients:

* Renowned national and international corporations
* Nationally and internationally active SMEs

* Young companies, start-ups

* Technology companies

« B2B, B2C

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

Our industry expertise

* Retail & eCommerce (B2B, B2C)
« FMCG (B2B, B2C)

* Consumer Goods (B2B, B2C)

* Services (B2B, B2C)

* Social Advertising, CSR
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REICHLUNDPARTNER

Customer view: one of the best agencies in Austria

In 2020, 2021, 2022, Austria's marketers evaluated the
Austrian agency landscape in terms of creativity,
innovativeness, consulting strength and competence
and awarded our agency group top marks in all
areas.”

*No. 1in Medianet Xpert Awards 2020, 2021, 2022 and Excellence Award 2019 for outstanding agency management.
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We
think

holistically.
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Bringen Sie Ihre Marke

RUP Advertising
Positioning, creation, design

innoyativ Zum Tanzen.

Sie thre Marke {‘

Bringen

RUP Future Thinking
Business Model Innovation

\ kreativ zum Tanzen-
)

REICHLUNDPARTNER

2

zum Tanzen-

\l
v
Bringen Sie Ihre Marke digital

RUP Digital
Digital Communication

¥

,social” zum Tanzen-

i Marke
Bringen Sie hre >

SMC Social Media Com
Social Media

s
ringen Sie Ihre Marke l sffentlich zum Tanzen
Bringe

,—;;\\

RUP Public Relations
Public Relations

Erlebnismarketing
Digital and Live Experience

medial zum Tanzen.

Bringen Sie lhre Marke \

RUP Media
Media planning, media buying

REICHLUNDPARTNER
Fullservice
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REICHLUNDPARTNER

Advertising

Strategy
Creativity

Project Management
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REICHLUNDPARTNER

Advertising

Strategically
sound

advice
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"We see the future of communication not in
either-or, but in and. Ultimately, it's about the
holistic interplay of analog, digital, social and

personally experienced communication.'

Mag. Rainer Reichl
CEO | REICHLUNDPARTNER
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"Think

makes superior.’

Mag. Sabina Schaffer
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"Much that
IS conceivable,
Is feasible

Mag. Helmut Raml
General Manager
RUP Creative-Agency




"Only trust
creates the courage
fo be creative.

Lisa Maria Schickmaier, MSc
Member of the management team
RUP Creative-Agency

fvs




"The most important,
thing is fo never

stop asking.

Mag. Michael Piber

General Manager
RUP Creative-Agency




"What we do?
Telling truths in
an exciting way.'

Patrick Miilleder, MSc
General Manager, Strategic Planner
RUP Future Thinking, RUP Creative-Agency




REICHLUNDPARTNER

Advertising

Goal-oriented

Creativity

Link zum Team
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REICHLUNDPARTNER

Advertising

Smooth

Job Processing

Link zum Team
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REICHLUNDPARTNER

Advertising

Our team for smooth project management:

More than 20 experienced managers.
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"Brilliant ideas

always well
organized.

Linda Schindlauer, BSc
Account Director
Representing the entire team




REICHLUNDPARTNER

Advertising

How we
approach

a project?
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REICHLUNDPARTNER

How we approach a project.

Empathize

/-V Ideate 4\ Test 4\
\ Define /
Prototype Implement

Competitive *  Vision +  Big Idea «  Layout *  Quadlitative * Time planning
environment «  Goals «  Verbal idea +  Click dummy *  Quantitative o Cosf_plo‘nmng
Customer need e Target groups e Visual Idea o Realization
Competitor *  KPIs *  Media strategy
Positioning
Previous strategy
Research & Analytics

Understand Explore Materialize
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REICHLUNDPARTNER

Advertising

N
Vision f\/(‘
Stopover }
(\ ‘
Path N
Values
YA\ /\ The will to achieve the goal!
)
)

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



External Factors
Relevant Trends:

social
economic
ecological
technical

REICHLUNDPARTNER

Advertising

Replacement
solutions

New Power of
Competitors Customers

o

Power of the
Employees

Rivalry in
the industry

Power of the
Suppliers

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com

Internal factors
"7 S Model“:

Strategy
Structure
Systeme
Shared Values
Skills

Style

Staff



Style & Tonality

Brand Competence

Brand Benefit

Brand Value

Brand Essence

Unique Selling Proposition (USP)

Reason(s) to Believe

Brand Personality



REICHLUNDPARTNER

Campaign example: DirektAnlageBank

How the German DAB direct investment bank became
an inspiring brand in Germany.

DAB
PirektAntageBank
Die Anders Bank
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The scribble became animations



Many different animations.



Damit Sie

Damit Ihr Geld nicht rostet,

Sie verlangen alles

wenn es einmal rastet. von Ihrem Girokonto. obenauf sind, «F
73 o @
Wir verlangen nichts [ \\\ gehen wir mit den N 3
fiir unseres. [—y/ | A Kosten runter.

[9/=3 bank | '
Die Anders Bank. | www.dab.com/depot Direkt Anlage Bank » DAB m
A DAB m . Die Anders Bank. | 27 peed DirektAnlage Bank

Die Anders Bank. | 2y Gae Direkt Anlage Bank

Add to that strong headlines and the campaign was ready.



TV-Spot



Advertising.
Our team for ideas

and concepts.



REICHLUNDPARTNER

Advertising

Creation

"The Agency for the Future" has its roots in the advertising world. |
knows what a great campaign is and can realize it. Because it
understands the laws of communication and does not have to learn
them. We focus on the development of creative ideas and the
creation of inspiring advertising campaigns.
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Brand Consulting. .

Our team for

brand positioning.



REICHLUNDPARTNER

Advertising

Brand Positioning

"The Agency for the Future" understands brand positioning and can
also implement it excellently. It does not need brand consultants, it has
the expertise in-house. Our brand consulting team consists of
internationally active brand experts with brand experience.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



vegini

New times. New food.
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Deshalb
essich
vegini.




Our analog and digital

design team.




Design

REICHLUNDPARTNER

Advertising

"The Agency for the Future" is a specialist for valid, inspiring design.
This applies to corporate design, the design of products,
architecture and all other signals that a company sends out. That's
why we have built up our own highly specialized design team that
breaks down the boundary between the analog and digital worlds.
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DIE ZUKUNFT BRAUCHT

-

RMANC

WIR GARANTIEREN SIE




DIE ZUKUNFT VERLANGT “
qFHIZIEN 2

WIR VERWIRKLICHEN SIE

.







Client service.
Our team for

consulting and Brand

project management.




REICHLUNDPARTNER

Advertising

Project Management

"The agency for the future" adapts its organization to the needs of
the customer. "Customized Services" means that we adapt our
range of services to your task. "One face to the Client" means that
there is always one contact person who coordinates all teams.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com
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REICHLUNDPARTNER
Advertising

Moe than a Creative Agency

We are much more than a creative agency, because we also have
the background of a media agency, digital agency, social media
agency, public relations agency, event agency and a think tank for

the development of new business models. That makes us a strong
partner.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com
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"The Agéné f \ % onarily

Thinking" is o;[yﬁ f

an orce" of experie ,
strategists and creatives fro n the va ields of marketing and
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REICHLUNDPARTNER
Future Thinking

Our Credo
'Changes are
by no means only dangers,
hey also offer tremendous
opportunities.’
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REICHLUNDPARTNER
Future Thinking

In the future, the competition takes place
not between products or companies,

but between business models.
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REICHLUNDPARTNER
Future Thinking

AirBnB
is the largest hotel chain without

owning only one plot of land.

© Reichl und Partner Future Thinking GmbH | www.reichlundpartner.com



REICHLUNDPARTNER
Future Thinking

Facebook

ist the biggest Content Publisher

without writing own articles.
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REICHLUNDPARTNER
Future Thinking

Apple and Google

Are the biggest app providers and developped

less than 0,01% of apps on their own.
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"Today is

The
Yesterday

of tomorrow."

Patrick Mulleder, MSc Matthia |, BSc
seheral Manager Genedl Manager
! aceo



REICHLUNDPARTNER
Future Thinking

Range of services

e Vision development

 Develop new business models

* |nnovate existing business models

* Support in digital transformation processes

* Design thinking processes

© Reichl und Partner Future Thinking GmbH | www.reichlundpartner.com



EICHLUND \llp A"'.;R

Wt ure Thfnk\{
'.l-ﬁ.‘ | .
‘I:I."' ) / —




REICHLUNDPARTNER
Future Thinking

Example MedYouCate

The Medical Education Network

© Reichl und Partner Future Thinking GmbH | www.reichlundpartner.com


http://www.medyoucate.com/

REICHLUNDPARTNER
Future Thinking

Business
\ViteYe I=)

Innovation
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REICHLUNDPARTNER
Future Thinking

Marketing, thinking in terms of customer benefits

What is the concrete need
of our target group?

What needs are there for which a solution does not yet exist?

What needs might there be in the future?

© Reichl und Partner Future Thinking GmbH | www.reichlundpartner.com



REICHLUNDPARTNER
Future Thinking

Services, Products, Solutions

What service must be provided to meet the need?

© Reichl und Partner Future Thinking GmbH | www.reichlundpartner.com



REICHLUNDPARTNER
Future Thinking

USP

What is the unique, "selling" value proposition?
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REICHLUNDPARTNER
Future Thinking

Revenue model

How can value be generated for the service provided?

© Reichl und Partner Future Thinking GmbH | www.reichlundpartner.com



REICHLUNDPARTNER
Future Thinking

What is the unique, "selling" value
proposition?

Value

What is the concrete need Proposition
of our target group?

Revenue Value
Model Creation

How can value be generated What service must be
for the service provided? provided to meet the need?

© Reichl und Partner Future Thinking GmbH | www.reichlundpartner.com



REICHLUNDPARTNER
Future Thinking

Example:

MedYouCate
The Medical Education Plattform
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’ medyoucate Explore Features Pricing FAQs

Die globale
Lernplattform fur
Medizinerlnnen

Auf unserem Planeten leben zunehmend
mehr Menschen. Mehr Menschen, die auch
dlter werden. Immer mehr Menschen, die
auch ein Mehr an medizinischer
Versorgung benétigen. Unsere Welt braucht
daher mehr denn je bestens ausgebildete

Medizinerinnen.

Vorregistrieren




~> ~ ~ ~

medyoucate = medyoucare medyoutech medyoucheck

The Medical Education Network The Medical Care Network The Medical Technology Network Check Your Medical Talents

© medyoucate.com
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Digital.

Our digital
communication and

eCommerce team.




REICHLUNDPARTNER

Diagit al

Think digital

"The digital agency for the future" sees more opportunities than risks
in the new reality. Our team consists of creative and knowledge
workers from all areas of digital communication. We develop
websites, webshops, marketplaces, digital strategies, e-commerce
strategies and deal with CRM and Big Data models.

© Reichl und Partner eMarketing Gesellschaft m.b.H | www.reichlundpartner.com



REICHLUNDPARTNER

Diagit al
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"The
winning
team.”

—_— \ & — 3 .
Mag:Rainer Sch £ B3 Matt Reichl, BSc
GeneralMan /= General Manager

]






REICHLUNDPARTNER

Diait al

L
Creating outstanding

digital experiences

made for human needs.

© Reichl und Partner eMarketing Gesellschaft m.b.H | www.reichlundpartner.com



REICHLUNDPARTNER

Diagit al

Our Competencies

9 B EF &2 &

2
o
=
o
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Websites Web-Portals eCommerce Marketplaces Platforms
n OO N
g A~ [I I]
\(6 Q 'I"T an olo
a

CRM SEO & SEA Content Design User Research Data Analytics



REICHLUNDPARTNER

Diagit al

We work with...

One-Team Approach

Design Thinkin
9 9 Restless Reinvention

Atomic Design Agile Development

Design Systems Frontend Styleguide

© Reichl und Partner eMarketing Gesellschaft m.b.H | www.reichlundpartner.com



What's important to us

A

Human needs

In the last 20 years, human
needs have always been guided
by technological possibilities.
Digital products are often
developed without people in
mind and do not survive.

REICHLUNDPARTNER

Diagit al

1°2p

KPlIs

Are the highly touted measures
working? Using real-time
analytics, performance can be
tracked at any time and precise
recommendations for action can
be derived.

High Speed

An idea is worthless if it is not
implemented at the right time.
Through agile development and
the use of design systems,
digital products can be
launched in a short time.

D
UX = ROI

Is user experience a nice-to-
have or is it worth investing
more here? Forrester Research
studies show that a good UX
can increase ROI by up to 400%.
Design offers real competitive
advantages.



REICHLUNDPARTNER

Diagit al

Strategy & Tactics

« Strategically sound, holistic consulting

* Development of online strategies

* Development of eCommerce strategies
* Analytics & optimization

© Reichl und Partner eMarketing Gesellschaft m.b.H | www.reichlundpartner.com



REICHLUNDPARTNER

Diagit al

Design & Development

*  Web Design

*  Web Development

« Search Engine Optimization (SEO)
» Search Engine Advertising (SEA)

*  Web Analytics

© Reichl und Partner eMarketing Gesellschaft m.b.H | www.reichlundpartner.com



REICHLUNDPARTNER

Diagit al

Project Management

* Smooth job processing

* Newsletter Management

* Content Management

¢ Cost management, time management
* Quality assured in-house programming
* Ensuring successful operation

© Reichl und Partner eMarketing Gesellschaft m.b.H | www.reichlundpartner.com



REICHLUNDPARTNER

Diagit al

Security

Design and implementation of
contemporary security measures and
data backup strategies.

© Reichl und Partner eMarketing Gesellschaft m.b.H | www.reichlundpartner.com



REICHLUNDPARTNER

Diagit al

Technologies

In principle, we work in a technology-neutral way. Mostly we rely on:
eZ Platform, Wordpress, Typo3, Silverstripe, Magento, Sylius, eMarsys,
MailChimp, Mailworx ...

© Reichl und Partner eMarketing Gesellschaft m.b.H | www.reichlundpartner.com
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MILKA, DIE ZARTE
MARKE

Milko, die belebteste Tafelschakolode im
“eutschsprochigen Roum, erkesnst du sofort or




MEGHITT{CSALADI
PILUANATOKATIKIVANTAY
Kinder. " .

Nyereményjiték idgszaka:
2020. november 17. - december 22.
> Jitékszablyzat
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Kinder,

Nyereményjdték iddszaka
2020. november 17, - december 22.
> Jitékszabilyzat




BMEUE DEALS UMD INSPISATIONES FINDEN SIE WIEE

Schaelle Lusfersng Kowerloser Richverand

Q SUCHE

INSPIRATION PREMIUM @ ALINA FRIENDS @ BEAUTY BAG

BOUTIQUE DEALS MARKEN

STRAHLEN MIT TIFFANY

ENTDECKEN SIE JETZT DAS EINZIGARTIGE TIFFANY SHEER EDT

BOTTEGA BIOTHERM Chloé CLARINS CLINIQUE

e VENETA

NOUTIOUE  BEALE  INIPIRATION  MARKEN  PAEMIUN @ ALINA FMENDS  ENEAVIY BaE G SUCHE

BEAUTY-DEALS,

DIE INSPIRIEREN

Entdechen Sie Pllege. Defte wnd Kosmetik
o unberen Beauty.Deals

Wir lieben Schonhedt. Darum stebt ALINA fir “Inspiring Beouty”
Vor allem in unseren Inspationen Gherrarchen wit regelmadip mit aktvellen Themen. Looks und Beouty-Tipps
Und im den Deah? Bieten wir seitlich &

©
* o,
@
a
AUS SCHONMEIT
MACHEN WIR

3
1 KEIN
3 GEHEIMNIS

rte Angebote zum fairen Prews! Lehaen Sie sich entspannt 2urick und lossen Sie sich von ALINA i

THEMENGEMET
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KONTO & KARTE  SPAREN & ANLECEN  BORSES OEPOT  FINANDEREN VERSKCHORN  SERVICE  (BERUNS

ICH DADAT
WERTPAPIERE
GUNSTIGER
HANDELN.

VERMOGEN AUFBAUEN SPARKONTO

1,11% PAFOR & MONAY

3 ICH DADAT
< A\ WERTPAPIERE >
GUNSTIGER
HANDELN.

[ T TN .
b ssoce

e

ICH DADAT
WERTPAPIESS

maestro

FREE TRADE
RUND 500,000 PROSUKTE SHSMIRU HANDLN®

GRATIS GEHALTSKONTO
€75, STARTRONUS

PremismPartoes Commersbank. Detsche Bank, Keine Koatofidrungsgetihe

© Reichl und Partner Werbeagentur GmbH | Wien, Linz | www.reichlundpartner.com
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ANLEGEN SAMMEIN SCHENKEN WISSEN UBERUNS SERVICE QSUCHE

GOLDMUNZE
SIGMUND FREUD

SCHATZE DER GESCHICHTE

My orae
U Ostemmexcn

TOPSELLER

SIGMUND FREUD SIGMUND FREUD




C-Klasse Limousine
Aktionspreis ab € 29.900-  Sichern Sie sich ein
Sondermodell der Austria Kostenlose

L) Edition mit bis zu 2.540,- Mehrausstattung fiir Ihren
— Euro Preisvorteil! Mercedes z.B. fiir den GLA
| l ¥ ab 2.400,- Euro.
n A .
= @ Mercedes-Benz Fitem Sie unsers Angetote
@ Mercedes flenz GenieBen Sie die Vorteile
del' akme“en Welches Produke? ‘Weiches Moded! Fleran- cder Privatiunde?
Fitarn Sia unsers Angebots v Aktionsleasingraten.

Mehr Mercedes Bonus:

Trennungsbonus. Jetzt ab

et e

600,- Euro ﬁn!hren

C-Klasse Limousine Aktionspreis
ab € 29.900,- Sichern Sie sich ein Sondermodell
der Austria Edition mit bis zu
i 2.540,- Euro Preisvorteil!

- —7 - Mot artuhren




innovation and
team spirit/



THINKING BEYOND.

REALISING

| VISIONS
1"

THINKING BEYOND.
DRIVING
PERFORMANC

m

(i

THINKING BEYOND.
MOVING
FASHION




REICHLUNDPARTNER

Diagit al

More than a Digital Agency

REICHLUNDPARTNER Digital is much more than a conventional
Internet agency, online agency, web agency, digital agency, because
we also have the background of a creative agency, media agency,
PR agency, social media agency, event agency and a think tank for
the development of new business models.

© Reichl und Partner eMarketing Gesellschaft m.b.H | www.reichlundpartner.com
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Public Relations



Public Relations.
Our team

for efficient

public relations.




REICHLUNDPARTNER

Public Relations

Public Relations

"The PR Agency for the Future" relies primarily on quality media to
differentiate itself from the fake news of social media.

© Reichl und Partner PR Gesellschaft m.b.H | www.reichlundpartner.com



"Doing gooad
and talking
about it

Michael Obermeyr
General Manager




'In the eyes of society,
we are not what we are,
but what we are believed

to be!

Mag. Daniela Strasser
General Manager




REICHLUNDPARTNER

Public Relations

Core competencies

* Agenda Setting

* Corporate PR

* Brand PR

* Product PR

* Lifestyle PR

* Crisis PR

* PR Coaching

* Corporate Publishing

© Reichl und Partner PR Gesellschaft m.b.H | www.reichlundpartner.com



REICHLUNDPARTNER

Public Relations

Magazines

Podcasts

Live
Experience

Online
media

Daily
newspapers

Regional
media

Facebook

© Reichl und Partner PR Gesellschaft m.b.H | www.reichlundpartner.com









REICHLUNDPARTNER

Public Relations

More than a PR Agency

We are much more than a conventional PR agency, because
we also have the background of a creative agency, media
agency, digital agency, social media agency, event agency
and a think tank for the development of new business models.
So we simply offer our customers more. This makes us a
strong partner for successful public relations.

© Reichl und Partner PR Gesellschaft m.b.H | www.reichlundpartner.com
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REICHLUNDPARTNER
Media

Our media planning feam

"The media agency for the future" thinks holistically and creatively.
We focus on the interplay of analog, digital and social media.

In doing so, we use the most advanced planning and optimization
tools in our industry.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



Our team for

holistic media

planning.




"Real effectiveness is
worth more than
apparent efficiency.’

Sabine Abt
Classic Media Director



"Global or

local?

Digital media are

- measurable.

accurate &

Raffaela Hinterreiter
Digital Media Director




REICHLUNDPARTNER
Media

Strategy & Tactics

* Development of holistic media strategies

« Strategically sound holistic media consulting
« Strategic media planning (classic, online)

* Tactical media planning (classic, online)

* Media auditing (classic, online)

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER
Media

Optimization & Purchasing

* Media optimization (classic, online)
*  Media research (classic, online)

* Media buying (classic, online)
 Own ad server

* Programmatic buying

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com
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REICHLUNDPARTNER
Media

Project Management

* Smooth job processing
* Cost management
* Time management

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER
Media

eMail

Live
Experience
Amazon

Social
Print Media

SEO/SEA
Radio POS

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com
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REICHLUNDPARTNER
Media

More than a Media Agency

We offer far more than any other conventional media agency
can. Because as the only media agency in Austria, we have
the background of a creative agency, digital agency, social
media agency, public relations agency, event agency and a
think tank for the development of new business models. And
then there's the individual, personal support provided by
experienced, highly trained media planners.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com









SOCIAL MEDIA COM



Social Media.
Our team for

communities, networks

and dialog marketing.




STC

Networks & Communities

The future belongs to social media. And that's why we rely on a
young, highly trained social media team: SMC Social Media
Communications was founded in 2011 by Petra Ackerl, Markus Huber
and Rainer Reichl and has since been run as an independent
company.

© SMC Social Media Communications GmbH | www.reichlundpartner.com
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STC

Networks & Communities

We develop strategies for dealing with the "social community’,
integrate them into holistically planned campaigns, deal with Big
Data and also all other areas of digital communication.

© SMC Social Media Communications GmbH | www.reichlundpartner.com
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STC

More than a Social Media Agency

SMC offers far more than any other conventional social media
agency can. Because as the only social media agency in Austria, we
have the background of a creative agency, digital agency, media
agency, public relations agency, event agency and a think tank for
the development of new business models. And in addition, we offer
individual, personal support from experienced, highly trained social
media specialists.

© SMC Social Media Communications GmbH | www.reichlundpartner.com









GESELLSCHAFT FUR ERLEBNISMARKETING®



Live Experience.

Our team for

experiental marketing.



-

Live Experience

The more space digital channels take up in our lives, the more
important the personal experience becomes. For the Society for
Experiential Marketing, "live experience" - learning through personal
experiences - is the tried-and-tested approach to successful event
marketing and incentive management.

© Erlebnismarketing Werbeagentur GmbH | www.reichlundpartner.com
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Experience creation

Conception, storytelling, staging, dramaturgy, scenography, setting.

© Erlebnismarketing Werbeagentur GmbH | www.reichlundpartner.com
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Events

Marketing events, product launches, award galas and anniversaries,
start-ups and openings, media summits and press launches, capital
market days, congresses with an experiential character, eco-efficient
events.

© Erlebnismarketing Werbeagentur GmbH | www.reichlundpartner.com
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Incentives

Learning expeditions (business, eco, social), sales competitions,
motivation programs, incentive systems, incentive events, customer
retention concepts, loyalty programs

© Erlebnismarketing Werbeagentur GmbH | www.reichlundpartner.com
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-

Worlds of Experience

Brand promotions, roadshows, temporary brand and
and theme worlds (company, brand, product presentations), trade
fairs and exhibitions

© Erlebnismarketing Werbeagentur GmbH | www.reichlundpartner.com
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Internal communication

Business expeditions, workshows, executive meetings, management
conventions, motivational events, information and learning events
(change processes, leadership programs, vision and mission
statement processes, strategy presentations, etc.)

© Erlebnismarketing Werbeagentur GmbH | www.reichlundpartner.com
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Eco Efficient Events

Experiential CSR programs, value-oriented incentives, climate-
neutral event design

© Erlebnismarketing Werbeagentur GmbH | www.reichlundpartner.com
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Digital Experience Events

Mobile and online platforms, live streaming,
VR/AR Worlds, Al Experiences, Webcasts, Webinars, Social Media

© Erlebnismarketing Werbeagentur GmbH | www.reichlundpartner.com
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Experiential Marketing

Gesellschaft fir Erlebnismarketing was founded in 1993 by Rudolf
Lumetsberger and Rainer Reichl and is run as an independent
company.

© Erlebnismarketing Werbeagentur GmbH | www.reichlundpartner.com
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Much more than an Event Agency

Erlebnismarketing offers far more than any other event agency can.
Because as the only social media agency in Austria, we have the
background of a creative agency, digital agency, social media
agency, public relations agency, media agency and a think tank for
the development of new business models. In addition, we have an
international reach: In the last 29 years, projects have been designed
and implemented in 78 countries around the world.

© Erlebnismarketing Werbeagentur GmbH | www.reichlundpartner.com
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REICHLUNDPARTNER

"We are big enough
for complex tasks and
small enough for
personal attention."

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com
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REICHLUNDPARTNER

Why we are
the right partner

for our customers?

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

1. Powerful

We are one of the most powerful and successful
communications agencies in the German-speaking
world.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

2. Holistic

We think holistically and, as an agency, deal with the
strategic positioning of brands, the creation and
design of communication strategies across all
communication channels.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

3. Broadly positioned

We cover all areas of marketing communications. We
are a creative agency, media agency, PR agency,
digital agency, social media agency, event agency and
a think tank for business model innovation.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

4. A strong team

We are more than 170 highly trained specialists and
generalists from all areas of marketing
communications.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

5. Competence

We have our own experienced, interdisciplinary
networked competence teams for Retail &

eCommerce, Services, Media, Consumer Goods,
FMCGs and B2B

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

6. Austrian

We are an Austrian company with offices in Germany
and Switzerland, strong cooperation partners in

Central and Eastern Europe and are networked with
more than 100 agencies worldwide.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

/. Entrepreneurial thinking

We are an interesting partner for all people who want
to make a difference because we think and act
entrepreneurially ourselves.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

8. Strategic and creative

We provide all our clients, regardless of size, with high
levels of consulting, goal-oriented, strategic creativity
and smooth job processing.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

9. A real alternative

We are independent and therefore a real alternative to
the often purely financially driven, multinational
agency networks.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

10. Individual

We are big enough for solving complex tasks. And we
are small enough for the personal support of our
customers.

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

11. And one more thing:

We offer the best coffee in our industry ©

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com



REICHLUNDPARTNER

Thx!

© Reichl und Partner Werbeagentur GmbH | www.reichlundpartner.com
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