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A strong vision for the long-term future

What are the main capabilities of the company What are the main capabilities of the company

Rational Value Proposition Emotional Value Proposition

What is the unique selling value proposition

Why should one believe the value proposition?

Core message to our customers.

A first idea brought to the point. The second idea brought to the point.

Ecological EnvironmentSocial Environment

Economic Environment Technical Environment

Outwards Inwards

How can we meet these needs?

What are the real needs of the target group?
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